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Abstrak : 

Abstract
The development of science and information technology currently has been form a new culture based on the
internet. The use of the internet has managed to touch on areas of the economy is mainly a matter of buying
and selling. Trading can be done in a way that is so fast, easy and without limited time and space. Trade in
the form of internet online sites, one of which is the site Tokobagus which is the site of the largest buy-in
Indonesia, with total member reached 2.5 million in 2012. This article aims to explain the patterns of trade
and social interaction so that it can build trust in Tokobagus site users do the transaction. The phenomenon
that is on the site Tokobagus are described through the perspective of the teknoekonomi attempt.
Qualitative research methods are used to generate a description of the activities of buying and selling on
the site Tokobagus. Respondents used in the study of 20 people who are all the users of the site Tokobagus.
Results of the study are, he knows the sale process so easy and practical with a model trade half and full
online. He knew the social interactions on the site's users in the form of associative (trade relations,
friendship, business relationship) and Dissociative (dispute, conflict). Next on the phenomenon of buying
and selling through the site Tokobagus, where the use of internet technologies has led to socio-cultural
side. Socio-cultural side covers all forms of relationships between users of the site Tokobagus, as well as
the consequences resulting from the relationships obtained. The process of buying and selling on the
community now appears to be starting to shift toward online commerce.
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